
PLASTICS AND POLYMERS
INDUSTRY

The Indian

MISSP is a facilitative platform led by Embassy of India, Berne, to connect Swiss SMEs, making up 
more than 99% of Swiss companies, with the vibrant New India. For further information, please 

write to missp2@missp.ch



India has made a jump of 79 positions to 63 in 2019 from 142 in 2014 in World Bank’s Doing 
Business rankings. The World Bank has hailed India as one of the top 10 improvers for the 
third consecutive year. The Government of India is targeting US$ 1.4 trillion infrastructure 
investment over 2020-25 to enable economic growth. Switzerland is an ideal partner for India 
as it is amongst the leaders in the world in innovation, international competitiveness and 
environmental performance. 

India provides a great opportunity for the Swiss SMEs sector to invest and grow. 

The Embassy of India, Berne, has been promoting India as an active economic partner  and 
investment destination for Swiss SMEs, which make up 99% of the Swiss  companies. In line 
with this, the Embassy of India, Berne, launched the ‘Momentum in India: Swiss SMEs 
Programme’ (MISSP) to facilitate Swiss  SMEs explore, enter, and expand in the Indian 
market. 

The MISSP programme responds to the need for an organized platform dedicated to assist 
Swiss SMEs establish successful business models across the value chain in India. The Business 
support services provided by the MISSP programme to Swiss SMEs India entry/expansion 
strategy include the following:

• Strategy consulting
• M&A
• Operational market entry support
• Tax & legal support
• Financial services
• Project financing
• Location services
• Technology collaboration
• Partner Search and Due diligence

As you would have noticed, the MISSP is a true one-stop source for Swiss SMEs requiring 
support services, with the  additional benefits of:

• Participation in Specialized Common Workshops by subject matter experts
• Regular tax & legal updates
• Access to the MISSP Network and Exchange Platforms to facilitate member 
companies to share their experiences, best practices, success stories and network among 
themselves

The program is implemented with the support of Central and State Governments in India and 
other key Indian and Swiss industry  partners, who assist the Swiss SMEs have a smooth 
experience in various aspects of doing business in India.

As on date, 83 Swiss companies from various sectors have onboarded on the MISSP 
programme.

The MISSP programme is implemented and monitored by the Embassy of India, Berne, with 
T&A Consulting as Knowledge Partner responsible for the day-to-day management of the 
program and Rödl & Partner as the Legal & Tax Partner.

The MISSP team wishes you a great read of this teaser and looks forward to having you join 
us as the next MISSP member company.

We also invite you to visit our website www.missp.ch and follow us on Twitter at @misspeoi

ABOUT MOMENTUM IN INDIA: SWISS SMES 
PROGRAMME (MISSP)
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OVERVIEW

Industry Snapshot
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Over USD 3 billion
Size of the Indian plastics and 
polymers industry in 2018

8 - 10%Expected CAGR till 2025

Key Characteristics

Through technology innovation and
increase in production capacity, Indian
producers are targeting to achieve 3%
of the global plastics and polymers
market by 2025.

India’s demand for major
plastics in 2018-19.

4 million
The number of workers the
plastics industry employs
directly.

~16 million tonnes

In 2018, plastics export from
India stood at USD 10.98 billion
out of which exports of raw
plastic materials stood at USD
4.53 billion.

India stands third in polymer
consumption globally after
China and US.

Source: Plastasia Industry report

There are currently over 30’000 plastic
processing units, 85-90% of these are
small and medium-sized enterprises
employing less than 50 workers.

The polymer consumption in India is
expected to increase to about 20
million metric tons by 2020. This is
majorly due to supportive government
policies and use of polymers to
replace traditional packaging in India.

Source: India Brand Equity Foundation

Source: Plastivision India

Source: India Brand Equity Foundation



MAJOR CONSUMER AND 
PRODUCTION SEGMENTS

Source: Plastindia Industry reportSource: Plastindia Industry report
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INDUSTRY GROWTH DRIVERS
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Changing Demographics

More than 50% of India’s population is under the age of 25, with the average
age of India being 29, much lower than its peers. Trends have shown that the
disposable income is rising along with urbanization and growing penetration in
the rural markets. A consumption trend has been observed, which has led to
an increase in the demand for packaged goods which has further led to an
increase in the demand for plastic packaging.

The Lighter, The Better.

Owing to the light weight and
durability factor, a trend of shifting
from metal components to polymer-
based parts and components has
been observed.

Infrastructure Building

The government, having realized the need for an integrated supply chain, is currently
working on establishing Plastic Parks. At present, six Plastic Parks across the country
have been approved and are expected to provide an ecosystem to synergize
production capacities with modernized infrastructure.

Growth in Industries which use
Plastic Products

India has been on a growth
trajectory owing to the in-country
and export demand. Several
industries such as automotive,
aerospace and packaging (feeder
industry for plastic products) have
shown sharp growth rates in the
past few years. India is also
poised to become the fastest
growing consumer market. It is
expected that this will create
further demand for plastic
products.

Chinese Supply Chain Disruption

Supply chain disruptions in China due to
tighter environment norms have led to an
uncertainty in the Chinese market. Several
International players have shifted their
sourcing destination to India. This has
created opportunities for Indian plastic
companies.



OPPORTUNITIES

5

REINFORCED PLASTIC & THE INCREASING DEMAND01

IMPORTS & CONSUMPTION04

TECHNOLOGY UPGRADATION03

INCREASING PER CAPITA CONSUMPTION02

Reinforced plastic has increasingly become an effective alternative to metal
components . Sectors such as aerospace, construction, medical, military, and
marine are utilizing reinforced plastics on a large scale owing to their versatility,
lightweight and durability. This has raised the demand and opportunity.

India’s per capita consumption of plastics is 11 kilograms, which is one tenth of
that of the US and less than a third of that of China. Current rapid urbanization
in India is certain to increase the demand in consumption and need to address
demand-supply gap.

Indian plastic and polymer manufacturers are on the look-out to upgrade their
technology to gain greater global market share. This provides an opportunity for
machinery manufacturers, robotics & industrial automation as well as polymer
research & development companies to target Indian manufacturers.

India’s domestic plastic production meets only 50% of its demand, which is
increasing with the growth of construction and infrastructure sector. Plastic
components and parts are used wider applications such as electric wiring,
flooring, wall covering and waterproofing. There exists a huge demand and
supply gap which can be targeted by foreign companies.



T&A’s 
POINT OF 
VIEW
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India is currently a powerhouse for
plastic and polymer-based products
majorly owing to the widespread
manufacturing sector in India.

There exists a huge gap between the
demand and supply of plastic and
polymer-based products. This gap is
expected to widen in the future as
urbanization continues and per capita
plastic consumption of India reaches
closer to its western counterparts. As
industries become competitive and
with growth in exports, the need for
complex plastic products would arise
which would provide an opportunity
for Foreign manufacturers and R&D
firms to target these needs by way of
production. Foreign manufacturers
can also target to tap into plastic
imports.

Technology adoption in organized
players has been increasing rapidly.
Opportunities for robotics companies,
automation, improved machines and
manufacturing processes will see a
rise. This provides an opportunity for
foreign companies to leverage their
technology either by providing their
technology to Indian companies or by
means of manufacturing/importing to
India.

It is also expected that a new sector
i.e. after use plastics will become the
cornerstone of the Industry, this
would include technology to
sustainably reduce the leakage of
plastics into natural systems and
decoupling of plastics from fossil
feedstocks, giving rise to a circular
economy.



Business with India starts here

About Us

T&A Consulting is a global advisory firm, 
with extensive experience of working with 
overseas enterprises towards achieving 
successful and accelerated entry into India.

We work with various international
Investment Attraction agencies where India 
is a key market and have been delivering a 
range of programmes to identify outward
investment opportunities from India.

Incepted in 2006 in the capital city of New 
Delhi, T&A currently has 4 offices in India 
and global operations in Toronto, Canada, 
and Zurich, Switzerland.

Today, within its different verticals, the 
company caters to international economic 
development agencies, overseas 
enterprises, higher education institutions, 
and tourism boards.

India Market Entry: 
Opportunity assessment, 
feasibility studies, targeted 
market research reports, 
competitor analysis, price 
bench-marking, location 
identification & Partner 
identification

Outward Foreign Direct 
Investment (OFDI):
Targeted analysis of 
outward investment,
trends and opportunities to 
assist international inward 
investment agencies
with lead generation.

Client Engagement  and 
Business Development:
Relationship management 
with foreign Economic 
Development and Trade
Promotion Organizations, 
organizing trade and reverse 
trade missions

Tourism Representation:
Promoting Indian outbound 
tourism and providing 
representation to tourism
boards and destination 
management companies

Education Representation:
Student recruitment support 
and representation to 
international education
institutions and assisting in 
forging partnerships for 
research and student and
faculty exchange

MISSP is a facilitative platform led by Embassy of India, Berne, to connect Swiss SMEs, making up more than 99% of 
Swiss companies, with the vibrant New India. For further information, please write to missp2@missp.ch

Looking at India market? Get in touch Contact: missp2@missp.ch +41-31-528 08 37
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